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amie was discussing his latest love rejection
with his friend, Matt.
| asked if | could kiss her - she said “eww, no,”
and tumed away.” Jamie sighed.
Matt was surprised; the more femoids say
they don't want you, the more it means they
really do. I've seen it happen loads of times.
They always give in.
Discuss: Where’s Matt got this idea from?

Why is he calling women femoids’? Is this differentiate between online content
and reaHife experiences?

dangerous thinking?
\ / | think some people struggle
\_ because....
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Q \ Objectification — Degrading

Leaming outcomes: someone to the status of an
5 .- object.

IeSt(':n beh_ ow S(ejx, Aesthetic norms —\What the
relatonsnips an majority of people perceive to be
sexuality are usually common physical traits.
represepted In thg media Body image - a person's
and the iImpact this can perception of the aesthetics or

have on young people. sexual attractiveness of his or her
\ / wn body. /
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Jamie was right to respect his love-interest's
wishes when she didn't want to kiss him. He
was also right to ask first — not only does this
allow someone to give consent and shows
respect but also helps save Jamie from an
even more embarrassing moment.
Unfortunately, Matt is using language he
has read on incel or misogynistic sites. He is
also giving the worst advice possible, which
is encouraging sexual harassment. With
these attitudes, Jamie is likely to find a
partner, whereas Matt is not. Today welll
investigate further where misinformed
attitudes, like Matt’s, come from.

.

Did you know....?7

Reports suggest that UK teenagers
are having less sexual experiences
than previous generations and are
starting sexual relationships later
than they did in previous decades.

o




Sex in the media and its
iImpact on our values

BELONG CARE ASPIRE SUCCEED

Read the information in your booklet, ‘Sex and the Media’ and complete the
tasks in the space provided.

fbex and the Media

Haw I3 sex partrayed in the madia?
The pertrayal of e in the media = 3 huge topic. For
a start, the term ‘media’ covers a wide range of
ecific outhets, such as television, magazines, anlr
eantent, wdeos, advertisingand scoal media. Each of
these could be studied incividually and you woud
in the pertrayal of 3 topic Bhe e
“anrel, Thesafors, It's
Impartant to note that questions ke s sex eyl n the mediaf* are extremely
brac n sccpe, and sy answers ta these kinds of questicns will necessarily be general

There isa famoussiogan associated uath advertising, pasticularly in the 70* century
maards: sex el This refers 1 the idea that pertraying Images of 3 suggestine or senal
asscciating these with 3 praduct wil increase the procuct's appeal Some pecple
e o suggest that Fespond 10 the visual cues of
sewually weaable females, because cf thelr need to identify and mate with numerous
partners — this 1= of course cebatable: f yau Iook at alLaf the atverts that you are expased
0 in your typical dar, it would be very likely that at east one af these was using scme:
aspect of the ‘s sell’ technigue. Scwever, 56 many advests have used the ‘sex salls”
techrigus that it can 1o onger be relied Upon 10 ba sffective; Fence, 3z adverts ars aways
crowe, we may see 3 decine in sexualy susgeste achertising
v decline as mare pecpée object to the objectfication of it
subects and emphasis on baoks], Then again, with a theme a3 perennially pepular 22 sex, It
iy b that the link between sex and products merely evolves

Fature 3

Sex has ko played a bey robe n flm anc elentsion s 2 powerful
emiars of tolleg @ story as part of 3 wicer narvatve. In the pest
smence era, there ars o guidetines for T and fim professicrals
‘on haw bo film sex scenes (and ta decids wbethec ot sex
acenes are necessary for thee story, all of which are cesigne ta
peotact the. lues There are protectians foe wewers a5
well: o sesually eapliit conters can be shown befare the
“watershe’, which ls 3pm, 3 time when (i expectad] young
chikdrer, will nat be Howeer, In TV shows has rise the
ast decacie, and with the acuent of on-cerrard platforms

Hike Netfls, where coetent can be accessed at any time of the day [3ssurming parental oc
3 aff, i becarming easlar 1o be axpoced to sexual cantent n TV and filns, regarcies: of
our age.

AN S

Audult s, also ke as pormographic Hims or ‘pormes’, are bess reguisted thary
i ancl i, In fact, 25 g 24 the performers an over the age of 18 and the
Fmaterl does not chazs a: ‘exnema pomegraghy’ fsuch az e endangering ity
parcoshila, bestialiy o necrophillal, thers & il 1o o standard repulassan {cases which
dainwelve ‘extreme pomograghy’ wouk be treated s erimes). Professionally prochicad
acuie fim: are requirec ta be certifed by Ehe Sntish Hoare of Fim Classficaticn, Howewer
with the rse of the miemet, mary ‘amateur permograghic fims have been created by
peopi with Ehelr cun recoring equlpment, for example camera phones, and then
upinaced to webates where their idecs can be aceossed publicly, itheut being clzzifiec
i, any contert wéich iwolved ‘extreme pormogeaphy wauld be treated as.a crime i
reported.

ctream TV

Inspéeational figures and amarene) e body pasitiviy mavement, ar LGBT+

representation.

Tha pern Industry is extimated to be werth over §15 billon. in surveys, the majority of
peapke raport ueing porn 31 laast accasionally or mare aften. Around 25% of all the waiscs
uplaaded to sites are amatear videas. Allof these statlstics have an Imgact an the way
vaurg people can find themsslves preszure Into loaking and behauing In certain ways
when It comes 10 sex. Far examgle, the prevalence of porm ard s stock characters and
‘canvertions can lead 1o people fecling pressures to laok ke pom stars [which can e
by modiaticns ranging from body hair remval to zurgaryl. The popularity of
Fnizogymistic sEarch s and even Innacuous o ke Ylechian can have 3 particular
Irmpiact o wamen and the way they are soen, especially In bers of abjectibeation. The
canverticns of pom may influence soma pacple b think that sex b4aa b cegrding,
cemmeaning, vielent or any rurmber of ather negative qualiies. The increasing rumber of
amatour pam fir can sl aver into problematc areas such s reverge porn, and the
rarence of the Flms can alsa hae consaguences for the persan's publi profik In the

[T p——
cotit withuu casies

N S

hen there (s o course social media. This recent development in technelogy has alowed for
freater communication and sharing af informatian, but it has alsa Broughtwith It a pressure.
15 project certain representatians of orasalf, especially represenEaans Which e icen 32
pasive. This 1 tam can create asense of canlcemity to assthet narms which are
Increasingdy Influenced by pom. On the other hand, socal media s an excallent resourc

for




Sex and the Media

Sex is shown in many parts of the media — TV,
films, advertising, magazines, social media and
online videos. Each of these shows sex in BELONG CARE ASPIRE SUCCEED
different ways, which can shape how people

think about it.

Advertising

For decades, advertisers have used the idea that “sex sells.”
Images that seem attractive or suggestive are used to draw
attention to a product.

Many people now criticise this for objectifying people, and it is less
common than before, but sex is still often linked to selling
products.

Have you seen adverts recently that use sexual imagery?



Sex and the Media

Sex is shown in many parts of the media — TV,
films, advertising, magazines, social media and
online videos. Each of these shows sex in BELONG CARE ASPIRE SUCCEED
different ways, which can shape how people

think about it.

TV and Film

Sex is often included in stories on TV and in films.

Since the #MeToo movement, there are stricter guidelines for
filming sex scenes to protect actors.

In the UK, explicit scenes cannot be shown on broadcast TV
before the 9 pm watershed, but streaming platforms like Netflix
make such content easier to access at any time.

Do you think seeing sexual content in TV shows helps or
harms teenagers?



Sex and the Media

Sex is shown in many parts of the media — TV,
films, advertising, magazines, social media and
online videos. Each of these shows sex in BELONG CARE ASPIRE SUCCEED
different ways, which can shape how people

think about it.

Pornography

Porn is a huge global industry, worth billions of dollars.

Some is produced professionally and follows legal rules (e.g. actors must
be over 18), but a large amount is amateur and easily shared online.
Porn often presents unrealistic or harmful ideas about sex and bodies,
and can lead to pressure, objectification or unsafe expectations.
Problems such as revenge porn and the permanent online record of
shared videos can have lasting effects.

How do you think porn affects young people today?



Sex and the Media

Sex is shown in many parts of the media — TV,
films, advertising, magazines, social media and
online videos. Each of these shows sex in BELONG CARE ASPIRE SUCCEED
different ways, which can shape how people

think about it.

Social Media

Social media influences how people see themselves and others.
It can encourage pressure to look a certain way or act in ways
shaped by porn culture.

At the same time, it can be positive — sharing messages about
body positivity, healthy relationships and LGBT+ inclusion.

What positive and negative messages about sex have you
seen on social media?



Sex and the Media

Sex is shown in many parts of the media — TV,
films, advertising, magazines, social media and
online videos. Each of these shows sex in BELONG CARE ASPIRE SUCCEED
different ways, which can shape how people

think about it.

Al and Deepfakes

A new problem is the use of Al to create fake explicit images or
videos of real people.

This can be used to bully, threaten or embarrass someone without
their consent.

It can harm reputations, cause psychological distress and is often
hard to remove once shared online.

Why are deepfakes and Al-generated porn so damaging?
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The positives of the portrayal of sex in social
media

You have been given a bingo card. Whilst listening carefully to the
two students, you need to cross out all the positives mentioned in BELONG CARE ASPIRE SUCCEED
the video clip. htips:/Avwww.youtube.comivatch?v=NNCNWVK2IHH

- /

Bodies of different Social media can open | It can provide a ‘safe
shapes are better you up to trolls and space’ for young people
represented on social negativity with regards | discovering information
media in a sex-positive | to information about about sex.
way. sex.
It can make it easier for | Guides to types of sex | It all depends on who
LGBT+ people to find are available which you choose to follow.
each other. aren’t influenced by

porn.
Can still provide very It’s still mostly a ‘slim It can be used for

controversial content. bodied’ environment. education.



https://www.youtube.com/watch?v=NNCNWk2IHrI

ﬁl’ he positives of the portrayal of sex in social media\

| hope you read the instructions carefully ©

Remember, we were only crossing out the positives that we heard —
as seen below.

BELONG CARE ASPIRE SUCCEED

Class discuss: Do you think the interviewees mostly held a

positive or negative view of how sex is portrayed on social
\_media?

Guides to types of sex
are available which
aren’t influenced by
porn.

Can still provide very It’s still mostly a ‘slim It can be used for
controversial content. bodied’ environment. education.
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Useful helplines and charities:
Young Minds. Child and adolescent mental health charity for te
struggling with any subject. Call: 0808 802 5544

Teen Line | Teens Support hotline - Connect, talk, get help! Teen
Line's highly trained teen listeners provide support, resources and
hope to any teen who is struggling.

NEW Young Persons Advice Guide - Let's Talk about It
(letstalkaboutit.nhs.uk) New young persons RSE advice

guide from the NHS



http://www.youngminds.org.uk/
http://www.youngminds.org.uk/
https://www.teenline.org/
https://www.teenline.org/
https://www.teenline.org/
https://www.letstalkaboutit.nhs.uk/other-services/support-for-young-people/new-young-persons-advice-guide/
https://www.letstalkaboutit.nhs.uk/other-services/support-for-young-people/new-young-persons-advice-guide/
https://www.letstalkaboutit.nhs.uk/other-services/support-for-young-people/new-young-persons-advice-guide/
https://www.letstalkaboutit.nhs.uk/other-services/support-for-young-people/new-young-persons-advice-guide/
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Reporting a Concern
at Thornden School

« ltis important to us that all of you feel safe,
happy and
belong at Thornden.

 We also know that sometimes it is not as
easy as simply telling a member of staff

* |t could be:
» Afriend you are worried about
« Someone being unkind to you
« Something you have heard and think we
should know

BELONG CARE ASPIRE SUCCEED

How can you report anything you are
worried about?

» Speak to a member of staff or parent / carer
+ Visit the Well Being Den or Head of Year area

» On Satchel each week you will be sent a link to
a form to share any worries you have

On our school website homepage there is a
'Report a Concern' link.

* In the Student Bulletin there is a 'Report a
Concern' link

* On all school desktops there is a 'Report a
Concern' logo to click and report anything



Need Support? You're Not ’
Alone

BELONG CARE ASPIRE SUCCEED

If anything in today's lesson has affected you, or you want to talk to
someone, there is help available.

@ Mental Health & Low Mood s vER Cen kil

: . Calm — For mindfulness and sleep.
Vel ITEls = i e MEMine . ehgHS Headspace — Meditation and stress relief.
Kooth — https://www.kooth.com

. ) ) Clear Fear — Manage anxiety (designed for young people).
AT = i T AT O U MeeTwo — Anonymously talk to other teens, moderated by experts.

Talk to Someone
Your Tutor or Head of Year — We're here to help.
Wellbeing Team and School Nurse
Report a Concern on Satchel
Safeguarding Team with the Purple lanyards

Eating Concerns
Beat Eating Disorders —
https://www.beateatingdisorders.org.uk
NHS Live Well — Eating Disorders —
https://www.nhs.uk/mental-
health/conditions/eating-disorders/

@ Healthy Lifestyle

NHS Every Mind Matters — https://www.nhs.uk/every-mind-matters
Change4Life — https://www.nhs.uk/change4life
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